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TACTICS

* Strategic and personalized media outreach

* Forging strategic partnership with local organizations
to enhance show awareness, features and visibility

* Strategic and personalized media outreach

* Issuance of press release promoting Ottawa Home
+ Garden Show, including information about Living
Landscapes, Perth Brewery Beer Gardens, Bonneville
Home and Upcycle Challenge.

* Mediaadvisory issuance promoting Ottawa Home +
Garden Show

* Forging strategic partnerships for ticket giveaways

* Leveraging opportunities for further exposure for
the show through show partners (leveraged social
media channels of partners, presenters and Upcycle
Challenge participants)

* Fulsome social media plan, inclusive of blogs and
engaging Facebook / Twitter posts

* Strategic copy writing for marketing collateral
(advertisements, web and show guide)

» Strategic line-up of presenters during the show for
maximum audience draw




EARNED MEDIA COVERAGE

Earned media (n): Earned media refers to publicity gained through promotional efforts other than advertising, as
opposed to paid media, which refers to publicity gained through advertising.

Value of earned media coverage: Brand awareness for the Home Show, driving traffic to the show, heightening the
brand of your exhibitors, providing value to prospective and existing exhibitors, and providing value to prospective and
existing show sponsors.

*Please note that allimages below are hyperlinked to the full articles available online.

Ottawa at Home (Online and Print), February 8, 2017

Circulation: 30,000 | Ad Value: $2,300

= HOMES DIY Tips
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https://issuu.com/ottawaathome/docs/2017_-_winter

Our Homes Ottawa (Print), March 2, 2017

Audience: 38,000 | Ad Value: 3975

ourhomes.ca

CELEBRATING LIFE AT HOME
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MARCH 23-26
EY CENTRE

The snow is still falling, but warmer

temperatures are just around the
corner! Il you re already dreammng
of an outdoor renavation this spring,
you won t want 1o miss HGTV star,
Carson Arthur at the upcoming
Ottawa Home + Garden Show March

23 - 26, 2017 at the EY Centre

By attending Carson's dynamic
presentaton, you will walk away
with valuable knowledge on how to
make the most out of your outdoor
HGTV's CARSON ARTHUR mvestment and not lose money in

the process

Don't miss Carson on ',?,agc‘ al the £Y Centre on Thursday. March 23
and Fnday, March Zé—only 2! the Ottawa Home + Garden Show!

SAVE $4 71 ik

OTTAWAHOMEANDGARDENSH

2017 OTTAWA HOME + REMODELLING SHOW | POST SHOW MEDIA REPORT o



CTV Morning Live (Television), March 20
Audience: 207,000 | Ad Value: 51,980

Ed Hansen appeared on the show to discuss his plans for Living Landscapes

CTV Mews Mobile CTV

CTV News Charnnel

CTV Ottawa Search Q

NEWS - VIDED = WEATHER MORNING LIVE - PHOTOS CONNECT » ABOUT - LOCAL -

WK

r-"
" o e

T 7
HER o ] .
= - -
t " P AL
“h : -

- ™ = :_'_;' |
e A

—

oy wEF

T



http://ottawa.ctvnews.ca/video?clipId=1081856&binId=1.1164511&playlistPageNum=1

CTV Morning Live (Television), March 21

The founder of the NutriTower appeared on the show to talk about the Tower and
their involvement with the Upcycle Challenge auction

Audience: 207,000 | Ad Value: 51,980

CTV Mews Mobile CTV
CTV News Channel

CTV Ottawa Search Q

NEWS « YIDEQ = WEATHER MORMNING LIVE ~ PHOTOS CONNECT ~ ABOUT - LOCAL ~
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http://ottawa.ctvnews.ca/video?clipId=1082703&binId=1.1164511&playlistPageNum=1

1310News (Radio), March 21

Paul from EkoBuilt discussed ways that people can be more energy efficient in their homes;
promoted his involvement with the Home & Garden Show (see: March 21, 31:00)

Circulation (Online): 10,000 | Ad Value (Online): $250

In troducing

' mGarol Anne
,» Meehan Show

& — Weekdays from 1pm-3pm—
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http://www.1310news.com/audio/the-carol-anne-meehan-show/

Daytime Ottawa (Television), March 21

Ed Hansen appeared on the show to discuss his plans for Living Landscapes and
landscaping trends for 2017

Circulation (Online): 10,000 | Ad Value (Online): $250

Ed Hansen

Hansen Lawn & Gardens Ltd.
www.GreenSideUp.com
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https://www.youtube.com/watch?v=TxP3_JZ6aYQ

CTV Morning Live (Television), March 22

Jason Smalley from Permacon appeared on the show to discuss garden trends for
2017 and the overarching plans for the Living Landscapes

Audience: 207,000 | Ad Value: $1,980

CTV Mews Mobile CTV

CTV News Channel

CTV Ottawa Search Q

NEWS - VIDED = WEATHER MORNING LIVE « PHOTOS CONNECT « ABOUT - LOCAL ~



http://ottawa.ctvnews.ca/video?clipId=1083556&binId=1.1164511&playlistPageNum=1

CTV News at 11:30 (Television), March 23
(See: 11:07)
Audience: 95,000 | Ad Value: $495

CTVMNews Mobile CTV

b = NOW: CTV News Channel

CTV Ottawa Search Q

NEWS - VIDED « WEATHER MORNING LIVE - PHOTOS CONNECT -~ ABOUT LOCAL ~

CTV OTTAWA... A PART OF THE CTV NEWS VIDEQO NETWORK

HOME AND GARDEN SHOW ON THROUGH SUNDAY |
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http://ottawa.ctvnews.ca/video?clipId=1079550&binId=1.1905877&playlistPageNum=1

Additional CTV Morning Live Segment (Television), March 24

Carson Arthur appeared on the show to discuss his appearance at the
Home & Garden Show and urban gardening trends

Circulation (Print): 207,000 | Ad Value (Print): $1,980

CTViNews Mobile CTV

IOW: CTV Moming Live

CTV Ottawa Search Q

NEWS - VIDEQ - WEATHER MORNING LIVE ~ PHOTOS CONNECT ~ ABOUT ~ LOCAL -

CARSON ARTHUR

OUTDOOR DESIGN & LIFESTYLE EXPERT
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http://ottawa.ctvnews.ca/video?clipId=1079550&binId=1.1905877&playlistPageNum=1

1310News (Radio), March 24

Carson Arthur discussed urban gardening and his stage presentations at the
Home & Garden Show (See March 24, 31:00)

Audience: 10,000 | Ad Value: $250

Introducing

Va\
¢+ ™Garol Anne
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http://www.1310news.com/audio/the-carol-anne-meehan-show/

CTV News At Noon- Three Segments (Television), March 24

Carson Arthur did three segments on CTV News promoting his appearance at the
Ottawa Home & Garden Show and shared garden and outdoor renovation tips

Audience: 255,000 | Ad Value: $5,94000

EWS

cOTTAWA

CARSON ARTHUR

JILAFE L



http://ottawa.ctvnews.ca/video?clipId=1085906

Ottawa Citizen (Online and Print), March 25
Circulation (Online): 663,000 | Ad Value (Online): $3,500 (400 words)

Circulation (Print): 592,000 | Ad Value (Print): $5,675

| SIEN IM ELBSCRIBE
CPMION  BUSINESS  ARTS | spoaTS LIFE CAREERS  OBITE CLASSIFIEDS DRIVING
CONDOS GARDENING  7ra7UscD  SENATORS EXTRA CANADALS) STYLEMAGAZINE Amos wort O POSTMEDIA

Marketplace: Indoors-and-out ideas
from the Ottawa Home & Garden Show

MEGAN GILLIS, POSTMEDIA
Mo from Magan Gilks, Pogtmadia

Pullishad on: March 23, 2017 | Last Updated: March 23, 2017 5:45 AM EDT

backyard campfire at the touch of a button, blurring the line between

H Whether it's a high-tech tower to grow herbs in your kitchen or a
home and garden is a “huge trend” we'll be seeing more of in 2017,

= lat of people ane looking at maximzing their living space and making outdoors feel ke inside and
insscle feel like outside,” explained Robert Jehnstone, manager of the Ottawa Home & Garden Show,
which brings 300 exhibiters and glght gardens full of Blooms and inspiration to the EY

Centre through Sunday.

People also want upgrades to their spaces, indoor and out. to be kinder to the earth and their wallat
by saving energy and reusing or recyching materials, he said, pointing to the Ultimate Upcycle
Challenge where contestants will turn Habitat fer Humanity Re-5tore finds into functional urban
gardens.

“Whe're seeing a kot of owr axhibitors bringing eco-friendly and sustainable options, ditferent ways to
take the feotprint of your hame or conde and make it more affordable and sustainable” Johnstone
said.

Grow your own

The Mutritower gives new meaning to farm-bo-table. The vertical hydroponic home gardening
system fits in the comer of a kitlchen but is billed as a mess-free way of growing 5700 a year worth
of fresh herbs and veggies using only about $10 worth of electricity a month. It claims to offer
mpod-boosting full-spectrum light to boot. putrtower.com. $1,225 (on sale for $9593) at the Ottawa
Home & Garden Show.
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http://ottawacitizen.com/life/homes/marketplace-indoors-and-out-ideas-from-the-ottawa-home-garden-show

Ottawa Citizen (Online and Print), April1
Circulation (Online): 663,000 | Ad Value (Online): $6,700 (750+ words)
Circulation (Print): 592,000 | Ad Value (Print): $11,350

Living Landscapes: Creating a luxurious
backyard getaway

& EVELYN CIMESA
Maorg from 5 Evelyn Cimesa

Published en: Manch 31, 2017 | Last Updabed: March 31, 2007 100 PM EDT

Whether you're inspired by the hanging gardens of Babylon orthe
waterfalls of Iceland, there's potential to create a fully immersive
outdoor escape in your own backyard.

The Ottawa Home and Garden Show, which took place at the EY Centre from March 23rd to 26th,
featured Living Landscapes by Landscape Ontario. It boasted 30,000 square-feet dedicated to the
debut of eight new gardens, each with its own unigue theme. origins and design.

Local landscaping companies showcased their passion for their art in these living exhibits, and their
proprietors were present to answer questions and speak about the catalysts behind ther design, as
well as upcoming trends for the 2017 landscaping sceme,



http://ottawacitizen.com/life/homes/gardening/living-landscapes-creating-a-luxurious-backyard-getaway
http://ottawacitizen.com/life/homes/marketplace-indoors-and-out-ideas-from-the-ottawa-home-garden-show

The Buzz on Social Media

#UpcycleChallenge | @OttawaHomeShow | #OHRS17
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Mary Taggar] OO tawaathomenag - Mas 20

A crafty #upcyclechallenge
@OttawaHomeShow 2 support
@HabitatGO bid on my herb garden starting
March 23rd @EYCentre

Anita Murray Sanita muray - Mar 17

Coming along: my #upcyclechallenge for
#ohgs2017. Proceseds go toward
@HabitatGO #herbgarden
@OttawaHomeShow
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Congratulations on yet another successful

Ottawa Home + Garden Show!

It was a pleasure working with you and we
look forward to future opportunities.

Questions? Contact us!
Jennifer Stewart
President, Syntax Strategic
(613) 470-8555

SYNTAX:




