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$45,605  
value of earned media coverage

3.8 million+  
Audience reach generated by coverage

29,185  
Visitors

$1,555  
Raised for Habitat 
for Humanity
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TACTICS
•	 Strategic and personalized media outreach 

•	 Forging strategic partnership with local organizations 
	 to enhance show awareness, features and visibility

•	 Strategic and personalized media outreach 

•	 Issuance of press release promoting Ottawa Home 
	 + Garden Show, including information about Living 
	 Landscapes, Perth Brewery Beer Gardens, Bonneville 
	 Home and Upcycle Challenge.

•	 Media advisory issuance promoting Ottawa Home + 
	 Garden Show

•	 Forging strategic partnerships for ticket giveaways 

•	 Leveraging opportunities for further exposure for 
	 the show through show partners (leveraged social 
	 media channels of partners, presenters and Upcycle 
	 Challenge participants) 

•	 Fulsome social media plan, inclusive of blogs and 
	 engaging Facebook / Twitter posts 

•	 Strategic copy writing for marketing collateral 
	 (advertisements, web and show guide) 

•	 Strategic line-up of presenters during the show for 
	 maximum audience draw
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Ottawa at Home (Online and Print), February 8, 2017 
Circulation: 30,000   |   Ad Value: $2,300

EARNED MEDIA COVERAGE
Earned media (n): Earned media refers to publicity gained through promotional efforts other than advertising, as 

opposed to paid media, which refers to publicity gained through advertising. 

Value of earned media coverage: Brand awareness for the Home Show, driving traffic to the show, heightening the 
brand of your exhibitors, providing value to prospective and existing exhibitors, and providing value to prospective and 

existing show sponsors. 

*Please note that all images below are hyperlinked to the full articles available online.
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https://issuu.com/ottawaathome/docs/2017_-_winter
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Our Homes Ottawa (Print), March 2, 2017 

Audience: 38,000   |   Ad Value: $975
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CTV Morning Live (Television), March 20 

Audience: 207,000   |   Ad Value: $1,980 

Ed Hansen appeared on the show to discuss his plans for Living Landscapes

http://ottawa.ctvnews.ca/video?clipId=1081856&binId=1.1164511&playlistPageNum=1
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CTV Morning Live (Television), March 21 
The founder of the NutriTower appeared on the show to talk about the Tower and 

their involvement with the Upcycle Challenge auction 

Audience: 207,000   |   Ad Value: $1,980

http://ottawa.ctvnews.ca/video?clipId=1082703&binId=1.1164511&playlistPageNum=1
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1310News (Radio), March 21
Paul from EkoBuilt discussed ways that people can be more energy efficient in their homes; 

promoted his involvement with the Home & Garden Show (see: March 21, 31:00) 
Circulation (Online): 10,000   |   Ad Value (Online): $250

http://www.1310news.com/audio/the-carol-anne-meehan-show/
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Daytime Ottawa (Television), March 21
Ed Hansen appeared on the show to discuss his plans for Living Landscapes and  

landscaping trends for 2017 
Circulation (Online): 10,000   |   Ad Value (Online): $250

https://www.youtube.com/watch?v=TxP3_JZ6aYQ
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CTV Morning Live (Television), March 22 
Jason Smalley from Permacon appeared on the show to discuss garden trends for 

2017 and the overarching plans for the Living Landscapes 

Audience: 207,000   |   Ad Value: $1,980

http://ottawa.ctvnews.ca/video?clipId=1083556&binId=1.1164511&playlistPageNum=1


2017 OTTAWA HOME + REMODELLING SHOW   |    POST SHOW MEDIA REPORT
9

CTV News at 11:30 (Television), March 23 
(See: 11:07) 

Audience: 95,000   |   Ad Value: $495

http://ottawa.ctvnews.ca/video?clipId=1079550&binId=1.1905877&playlistPageNum=1
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Additional CTV Morning Live Segment (Television), March 24 
Carson Arthur appeared on the show to discuss his appearance at the  

Home & Garden Show and urban gardening trends 

Circulation (Print): 207,000   |   Ad Value (Print): $1,980

http://ottawa.ctvnews.ca/video?clipId=1079550&binId=1.1905877&playlistPageNum=1
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1310News (Radio), March 24 
Carson Arthur discussed urban gardening and his stage presentations at the 

Home & Garden Show (See March 24, 31:00) 

Audience: 10,000   |   Ad Value: $250

http://www.1310news.com/audio/the-carol-anne-meehan-show/
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CTV News At Noon- Three Segments (Television), March 24 
Carson Arthur did three segments on CTV News promoting his appearance at the  

Ottawa Home & Garden Show and shared garden and outdoor renovation tips 

Audience: 255,000   |   Ad Value: $5,94000

http://ottawa.ctvnews.ca/video?clipId=1085906
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Ottawa Citizen (Online and Print), March 25 
Circulation (Online): 663,000   |   Ad Value (Online): $3,500 (400 words)

Circulation (Print): 592,000   |   Ad Value (Print): $5,675
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http://ottawacitizen.com/life/homes/marketplace-indoors-and-out-ideas-from-the-ottawa-home-garden-show
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Ottawa Citizen (Online and Print), April 1 
Circulation (Online): 663,000   |   Ad Value (Online): $6,700 (750+ words)

Circulation (Print): 592,000   |   Ad Value (Print): $11,350

http://ottawacitizen.com/life/homes/gardening/living-landscapes-creating-a-luxurious-backyard-getaway
http://ottawacitizen.com/life/homes/marketplace-indoors-and-out-ideas-from-the-ottawa-home-garden-show
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The Buzz on Social Media
#UpcycleChallenge   |   @OttawaHomeShow   |   #OHRS17
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Congratulations on yet another successful 
Ottawa Home + Garden Show!  

It was a pleasure working with you and we 
look forward to future opportunities.

Questions? Contact us!

Jennifer Stewart
President, Syntax Strategic

(613) 470-8555


