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BEFORE the show



BEFORE

Think of Your Set Up

Handouts, display design, map it out
on the floor, examples of your work, etc.

Be Social

Promote your attendance on social media,
emails, in store, at visits, etc.

Promote Your Accreditation

Find ways to tell people at the show that you’re 
Accredited with BBB or a trade organization



DURING the show



DURING
• Show off your Accredited Business seal

• Watch what you eat at your booth

• Don’t be too pushy, but take initiative

• Staff your booth with knowledgeable employees

• Don’t be on your phone unless it’s important

• Connect with other vendors

• Share posts to social media

• Really listen to those who stop by your booth



AFTER the show



AFTER • Honor your promises made at the show

• Follow up with potential customers

• Ask for reviews (Your Reviews app)

• Share our photo of your booth from the show



Booth Examples:
Promoting your Accreditation



Social Media Examples:
Promoting your Attendance/Accreditation




