POST—SHOW REPO RT 2019

BIG CROWDS. BIG SUCCESS.

Thousands of homeowners converged on the Cobb Galleria Centre
for three days of shopping at the Fall 2019 Atlanta Home Show. With
ideas in mind and money to spend, visitors eagerly walked the show ,

to gain inspiration and meet with 257 exhibitors and experts to discuss W ﬂtte'ldeeo

their projects. Here’s a recap of the exciting marketplace these visitors
experienced.
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Show was able to visit the Show Office
and submit paperwork to receive a full
refund. This guarantee was promoted
in show advertising. We’re pleased to
report that out of 17,424 visitors, we
only received 1 request for a refund.



GETTING THE WORD OUT

Advertising spend topped more than $151,000! Plus

, the show garnered more than 15.9 million paid impressions

across a variety of mediums. Spreading these dollars across multiple media—television, radio, print, outdoor and
online—ensured total saturation of the local market and drove thousands of attendees through the doors.

MEDIA SAMPLES

SHOW GUIDE (8 pages)
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TV - Our strategy to secure top prime
programs on WXIA, WSB, WAGA, Comcast
and others ensured attendees at the show who
were eager to buy.

Outdoor - High-impact billboards in key
locations commanded attention from a wide
audience leading up to and during the show.

Print - We teamed up with the Atlanta Journal
Constitution and Marietta Daily Journal to
promote the show with attention-grabbing ads.

GET
CONNECTED!

21,100 impressions

CHANCE TO MEET MIKE ROWE!

Book your booth for a chance to meet Mike Rowe, Skilled
Trades Advocate, creator and host of Dirty Jobs at the
Minneapolis Home + Garden Show, Feb. 28-March 1, 2020!

GRAND PRIZE:

* Airfare for 2 to Minneapolis, MN

* Hotel for 2 nights

* Meet & Greet with Mike Rowe

* $200 spending money

¢ VIP seats to Mike’s presentation

¢ Admission to Paisley Park

* $150 gift card to Oceanaire Restaurant

@AtlantaHomeShow
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Online - Our digital presence on multiple

=
websites gave us total saturation of the market. | _
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Direct Mail - Inserts in advertising circulars et
kept us top-of-mind in the weeks leading up to =Gl
the show. =
Radio - Hundreds of thirty-second spots were :

heard across stations such as WSRV, WSB,
WSB, WUBL and several others. Plus, on-air
contests and ticket giveaways all contributed

to traffic.
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In January 2017, Marketplace
Events announced a partnership
with Habitat for Humanity to help
create a world where everyone
has a decent place to live. To
date through multiple fundraising

initiatives across all of our shows,
we’ve raised more than $203,460
to support Habitat for Humanity
plus additional dollars through
many local initiatives!
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1.

ATLANTA

Ty Pennington, formally of
“Extreme Makeover: Home
Edition Revival” and currently
of TLC’s “Trading Spaces,” was
live on stage Sunday sharing
his home improvement tips and
tricks. Crowds flocked to his
presentation to hear what he
had to share.

SAVE THESE DATES!

NORTH ATLANTA

HOME
SHOW

ATLANTA

HOME
SHOW

ATLANTA

HOME
SHOW

FEBRUARY 7-9, 2020

Infinite Energy Center

NorthAtlantaHomeShow.com

MARCH 20-22, 2020
Cobb Galleria Centre

AtlantaHomeShow.com

SEPTEMBER 11-13, 2020
Cobb Galleria Centre

FallAtlantaHomeShow.com

2. Shoppers enjoyed lively

presentations all weekend

on the PMCPros Home Show
Stage. Many presentations
included experts such as, Walter
Reeves, Stan Aldridge, Dave
Baker and so many more! With
a packed stage schedule, guests
were thrilled with all the advice
they received.

Guests were drawn to the
expansive outdoor living space,
Outdoor Oasis, created by
Georgia Landscape, Tuff Shed
and He Shed She Shed Inc. Lush
planted borders, hardscaping
and custom-designed outdoor
furniture and sheds were just
some of the outdoor.

Call today 1O BOOK!

KIM HUGGINS

Exhibit Sales Consultant
770-776-2617 (Alpha # A-K)
kimh@MPEshows.com

VERONICA MCGLOTHLIN
Exhibit Sales Consultant
770-776-2618 (Alpha L-Z)
veronicam@MPEshows.com

MARK LEVINE

Show Manager
770-776-2616
markl@MPEshows.com
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