
WELCOME TO



Introduction

• Marketplace Events
• Our Mission: To create vibrant marketplaces connecting enthusiasts with experts, products and 

services in dynamic face-to-face environments.

• YOUR Team
• Kevin Grace, Operations Director
• Rosanna Hrabnicky, Group Manager + National Sponsorship
• Rese Pardue, Senior Exhibit Sales Consultant
• Cathy Berthold, Senior Exhibit Sales Consultant
• Caitlin Dorney, Operations Manager
• Kelsey Christopher, Show|Operations Administrator
• Maddy Fox, Administrative Assistant



Today’s Agenda

➢ Introductions

➢ 2020 Show Updates

➢ Sponsorship & Marketing Opportunities

➢ Show Procedures, Logistics & Success

➢ Testimonials

➢ Q&A



Who Attends?



Who Attends?

• 94% are homeowners
• 72% attend with a project in mind
• $98k average annual household income
• 85% are likely to return to the show in the future
• 69% attend with spouse – You meet BOTH decision makers!

• 77% saw everything they came to the show to specifically see
• 85% spent more than 3 hours at the show
• 92% had not attended a home show in prior 6 months
• 70% were satisfied or very satisfied with the show

Source: 2019 Marketplace Events Attendee Survey



What are they 
shopping for?

• 26% Bathroom Renovation

• 26% Landscaping

• 19% Kitchen Renovation

• 16% Flooring

• 16% Cabinets/Countertops

• 12% Painting



Feature Updates

Idea Home built and designed by EPS Buildings
Sponsored by Sherwin-Williams, Cleveland Magazine & Ohio Magazine

Weaver Backyard Oasis built and designed by Weaver Barns
Sponsored by WOIO-TV

Home Theatre built and designed by Xtend Technologies

Design Center built and designed by Weaver Fine Furniture



Garden Showcase
ONE TANK TRIP! Theme

• I-X Bistro
• Flowers, Flowers, Flowers
• Main entrance designed by 

Plantscaping & Blooms



Stages
• Main Stage sponsored by HBA Remodelers Council 
• The Loretta Paganini Cooking Stage
• Built and Designed by Home Builders Association Remodelers Council 

Celebrities
• Matt Fox  - HGTV’s “Room by Room” & Public Television – Main Stage Emcee
• Laura LeBoutillier – Host of Garden Answer YouTube Gardening Blog sponsored by 

Proven Winners

Charitable Partners
• Jimmy Malone Scholarship Foundation
• Ronald McDonald House of Cleveland
• Habitat for Humanity of Summit County 
• 2020 Student Model Home Design Contest



• Playground World’s KidsZone
• Petitti Display & Gardening Stage
• Home Depot’s Kid’s Workshop
• Rosanna’s Favorite Finds
• DIY Inspirations – ReStore FLIP Challenge
• "Keep Calm and Leap On" 
• Club Cambria
• Long Putt Contest – Keeper’s Turf
• Homes that Roam RV Showcase

More Features



Media Updates

• Show Guide – Insert in Cleveland Magazine

• Fox 8 
New Day Cleveland
Fox 8 - Kickin’ it with Kenny

• Channel 3 WKYC  
Live on Lakeside
Jeff Tanchak will do LIVE Weather Reports

• Theme Days:
• Heroes Day
• Ohio Lottery Day

• Promotional ticket giveaways on all major radio 

• Much, much more….



Maximizing Your Show Experience
Through Marketing



PARTNERSHIP WITH MIKE ROWE

Marketplace Events is proud to announce a three-year partnership 

with Mike Rowe to serve as spokesperson for our 60+ home 

shows, beginning in May 2019.  

Mike is best known as the host of “Dirty Jobs” but it is his 

foundation, mikeroweWORKS, that promotes careers in the skilled 

trades, that drew us to this partnership.  Mike speaks out 

extensively about the widening skills gap – an issue that directly 

impacts our exhibitors and the home improvement industry. 

Benefits to Exhibitors:

• An association with one of Forbes’ 10 Most Trustworthy 

Celebrities. 

• Turbo-charged show advertising with his image and voice

• Opportunities to partner with his foundation, mikeroweWORKS

• Trade Day with free admission for skilled laborers, educational 

sessions and participation by vocational schools

• New job boards on the show websites to help exhibitors attract 

staff

• Live appearances by Mike Rowe at select shows each year





TOTAL 
VALUE

$987,000!

Marketing Strategy

➢ Media Campaign
➢ 75 Shows to test, track and gather research
➢ Strategic marketing and PR that attracts qualified homeowners
➢ A strong media buy with strong partnerships with key media

➢ Promotions & Contest Highlights
➢ Unique tie-ins and promotions with all media partners
➢ Attendance-driving celebrity appearances and features
➢ Digital: Behavioral ad campaign based on our target demo
➢ Award Winning social media that drives ticket sales

➢YEAR ROUND
➢ Email: Email blasts to our 52,000+ opt-in database

➢ Social Media: Facebook, Twitter, Instagram



2020 Show Marketing
How did consumers hear about the show?

TV 34%
Newspaper 13%
Radio 19%
Online 7%
Email 40%
Friend or Relative 12%
Billboard/Poster 5%
Social Media 12%
Magazine 3%
Exhibitor 2%



PR AGENCY added value

Live on Lakeside

1/31/2013 11:27 a.m. 



Top 5 visited pages on website
1) Home Page
2) Exhibitor List (Online Web Listing)
3) Sponsors Page
4) Ticket Prices
5) General Info – Dates/Hours/Location

Driving Traffic through
our Show Website

31,007 tickets sold online through our website for 2019 show



PROMOTE YOUR PARTICIPATION 
In Your Company’s Own Marketing & Advertising

➢ Include “VISIT US AT THE HOME SHOW, 
BOOTH #123” in your existing advertising…

➢ Email Signature and Voicemail messaging

➢ Your website

➢ Your Facebook page, Your Twitter site

➢ Forward the show’s email blasts
to your company’s consumer contact list

➢ All advertising

$3



NEW! Ticketing Program

• We will pay your 
company commission 
($1/ticket) for any 
online tickets you sell 
using your exclusive 
promo code. 

• Promo code gives 
customer $1 off the 
online ticket price

• Must sell minimum of 
25 tickets. 



Sponsors To Date

http://www.pettitigardencenter.com/
http://www.pgworld.com/


Why Sponsor?
Elevate your presence before and during the Event by setting 
yourself apart from the competition.

We customize to reach your marketing goals and fit within your budget.
➢ Drive booth traffic
➢ Drive consumers back to your retail locations and websites
➢ Product/service awareness
➢ Increase brand loyalty
➢ Reinforce image
➢ Close sales on show floor
➢ Gather qualified leads which results in sales
➢ Invaluable research information



Marketing Opportunities at 
Affordable Pricing

Marketing Opportunities 
vs. Sponsorships

➢ Ask your Exhibit Sales 
Consultant

➢ From $375 and up



FLOOR DECALS

ENTRANCE/EXIT

Marketing Opportunities at the Show

CELEBRITIES



IDEA HOME OR WEAVER BARN’S HOME

Sponsorship Opportunities at the Show

MAIN STAGE

➢ Official Product Sponsor
Windows

Roofing

Mattresses

Nature Stone Flooring

Gutter Protection

➢ Create your own…
Ask the Expert / DIY Stage

Make It, Take It

Ultimate Garage

Electronics and technology area

Designer Vignettes / Home Decorating



Show Guide

Insert in Cleveland Magazine
January Issue

40,000 subscriptions and 
300,000 readership



Preparing for the SHOW
Cathy Berthold & Rese Pardue



MOVE IN
All Exhibitors will be called with move in

date/time in late January

Tues, January 28 8:00am -4:30pm; larger exhibits

Wed, January 29 8:00am – 4:30pm

Thurs, January 30 8:00am – drive ins until 1:00pm
*Vehicles must be off the show floor by 5:30pm

Fri, January 31 8:00am – 9:00am – NO drive ins



Move In Continued

Move In Hours:

The I-X Center will remain open until 8:00pm Tuesday-
Thursday for set up. Drive ins stop at 1pm Thursday. 

Hand Carry:

Are you a TWO WHEEL DOLLY move in?

Hand carry needs to come in Thursday or Friday

Food:

The I-X Center has concession stand open during move 
in with limited selections



Move In and Move Out

NON COMMERICAL DRIVE INS 

COMMERICAL DRIVE INS



Show Time!

Show Office: located at door 35. We will be open during all of move in and 
move out and show hours

Exhibitor Entrance: Door 35

Show Hours:

Friday, January 31 10:00 am- 9:00 pm

Saturday, February 1 10:00 am- 9:00 pm

Sunday, February 2 10:00 am- 5:00 pm

Mon- Thurs. February 3-6 10:00 am- 8:00 pm

Friday, February 7 10:00 am- 9:00 pm

Saturday, February 8 10:00 am- 9:00 pm

Sunday, February 9 10:00 am- 6:00 pm



Show Time!

Exhibitors may enter building ONE HOUR prior to show

Exhibitors must staff booth for entire duration of show – no leaving early! 

Exhibitors can stay in building a HALF HOUR after show close each day

Exhibitors should enter through Exhibitor Entrance (Door 35) everyday

Exhibitors exiting the show floor during the show with merchandise/valuables 
must fill out Product Information Form when exiting. See Security for this 
form.

NON EXHIBITORS IN YOUR BOOTH: please contact show team on how 

they can be identified. They may not distribute literature in any way in the 
facility



Move Out Hours

Move out is not scheduled.

Sunday, Feb 9th – 6:01pm – 10:00pm
Vehicles permitted in the building approx. 8:00 pm
Monday, Feb 10th – 8:00am – 8:00pm (4:30 for vehicles)

Tuesday, Feb 11th – 8:00am – 2:00pm

All commercial vehicles / trailers are encouraged to 
come Monday morning or Tuesday morning, so you 

don’t pay double time on Sunday for labor. ☺



Move Out

Exhibit tear down begins at 6:01pm February 9th – early tear down is not 
permitted

General move out is permitted until 10:00pm on Sunday evening – MPE will have 
Block Labor: 4 laborers at doors 33 & 35 for exhibitors

I-X Center has limited 4-wheel dollies – only permitted to use with I-X laborer 
(first come first serve)

4-wheel dollies are permitted (you can bring your own!) for MOVE OUT ON 
SUNDAY ONLY

All landscaping from booths MUST be removed from the show floor on Sunday 
during move-out



Show Info on Website

Where to go to find important information:

➢ www.greatbighomeandgarden.com

➢ Scroll all the way down to the bottom 

➢ Any important forms will be 
posted to this page 

➢ Exhibitor Kit 
- Rules & Regulations

➢ I-X Center Service’s Guide
- Order and pay for services by 
January 6th, 2019 to receive 
advanced rates!

http://www.greatbighomeandgarden.com/


I-X Center Order Form

Order services by 
January 6th to SAVE!

Order form is page 2 of the service guide.  
Please fax the form to 216-265-7300

You can contact the I-X Center Service 
team at 216-265-2500  with questions on 
ordering décor or services. 

Parking passes can be purchased ahead of 
time with this form or you can buy them 
during move in. 

Rent carpeting , tables, chairs, and other 
décor and internet. 



I-X Center Rules and Regulations

READ the I-X Center Services Guide and call 
your sales consultant with specific questions

Important items to know…

• Two wheel dollies permitted during move in/out
• You can use four wheel dollies during move out only on Sunday night
• Power operated equipment cannot be used without work order/labor
• Hand or battery operated tools are permitted 
• No more than 3 people can set up or tear down booth display without a    
work order/labor



COMPLIMENTARY TICKETS

Your comp tickets will be in your file at the show 
office at door 35
-You can pick them up at move in or during the show
-They can be mailed out to you before the show per your request
-They can be used at the West and Exhibitor Entrance
-You can leave complimentary tickets at the will call office 

Comp tickets are provided are determined by booth 
size
-10 complimentary tickets for 100-299 square feet
-15 complimentary tickets for 300-599 square feet
-20 complimentary tickets for 600+ square feet
-5 complimentary tickets for Arts & Crafts vendors



EXHIBITOR WALLET CARDS

Wallet Cards provided are determined by booth size:
6 wallet cards for 100-299 square feet
8 wallet cards for 300-599 square feet
20 wallet cards for 600+ square feet
4 wallet cards for Arts & Crafts vendors

if you lose your wallet card it can be replaced with a exhibitor ticket that is $7 per day

Wallet cards can ONLY be used at the Exhibitor 
Entrance at door 35



Hotel Accomodations

Sheraton Cleveland Airport

5300 Riverside Drive

Cleveland, OH 44135

Exhibitor Room Rate: $80

Reservations: 216.267.1500

Hampton Inn Olmsted- CLE Airport

24601 Country Club Blvd.

North Olmsted, OH 44070

Exhibitor Room Rate: $85

Reservations: 440.617.6306

Radisson Hotel Cleveland Airport West

25070 Country Club Blvd.

North Olmsted, OH 44070

Exhibitor Room Rate: $85

Reservations: 440.734.5471

Sonesta ES Suites Cleveland Airport

17525 Rosbough Blvd.

Middleburg Heights, OH 44130

Exhibitor Room Rate: $79

Reservations: 440.234.6688

Parking at Show (not move in / move out)

Daily - $10.00 cash or credit card per day

Pass for all 10 days with in/out privileges $100.00

*Advance Rate is $95.00 (order by January 6th)



“You never get a 2nd chance 

to make a 1st impression!”

People form an opinion of you 

within a few seconds…make it count!



BOOTH MECHANICS

The Basics…

• Carpeting or flooring required

• Tables – professionally skirted OR cloth (no 
paper or plastic please!)

• Table options 

• 8’ maximum height, including signage 

• Finish BACK of displays

• No handwritten signs



Before You Get There

• Mock up booth in office, warehouse, garage 

• Tape off exact size on floor

• Contents fit?

• Room for staff/visitors?

• Goldilocks Test: too much, too little, just right?  

• Consider expanding ? “3-Second/3-Step rule” 

BOOTH MECHANICS (cont.)



Before You Get There

Ask yourself, “Do we have…”

• neat, attractive display?

• neat, well-groomed, uniformed staff?

• inviting booth that welcomes guests?

• clear, concise signs? (THINK billboard not 
brochure!)

• a “Show Special” clearly advertised?

• lights, color, movement?

BOOTH MECHANICS (cont.)



Before You Get There

Did you…

• train staff, role play, share tips with team?

• review booth etiquette?  No eating, cell phone 
or iPad use, sitting, etc.

• provide an incentive for folks to stop and 
engage with your team? (contest or give away 
at the booth?)

SUCCESS AT THE SHOW



Did you…

• set sales goals for team/show?  Are they 
realistic, attainable and measurable?

• set incentive contests for your team? This 
keeps them engaged and makes it FUN!!

FACT: less than 25% of exhibitors set goals!

SUCCESS AT THE SHOW (cont.)



• Mail VIP tickets to top prospects; include nice note to 
visit you at show (include your booth # ☺)

• Thank NEW customers with VIP tickets

• Hold drawing at your store/showroom OR via social 
media to win VIP tickets to the show

• Have a party at your booth! Invite prospects & customers 
on a weeknight – ask them to bring a guest!

More Tips for Show Fun + Success



Remember…

This is a                   day show!!

Don’t be afraid to “test” various set-ups and 
approaches.  Find what works for YOUR TEAM!



Before You Get There

Show Photos



Neat, product in flooring



Amazing what you can do with 100 square feet!



Great 10’x10’



10’x10’ vs. 10’x20’



10’x10’ vs. 10’x20’



Simple and effective!



No doubt what they do



Custom booth ➔”Showstopper”



Oboy Construction 
Booth progression – year one



Oboy Construction 
Booth progression – year two



Professional/Neat 
(but beware of “Castlebuilding”)



More room for engagement!



EXHIBIT SPACE DON’TS



Would you hire them for YOUR home?



Too much!



How about this firm?



What went wrong here?



Should be in a 10’x20’ booth



Messy table coverings &
floor coverings –> uninvited!



View your booth from all angles!



8’ max height rule 



8’ max height rule (front)



8’ max height rule (back) 



8’ max height rule (front) 



8’ max height rule (back) 



Best in Show 
1 for each category

• 100 square foot booths 
• 200 - 400 square foot booths
• 400 + square foot booths
• 1 winner for Marketplace
• 1 winner for Gifts & Gadgets

Daily Awards (several winners!!)   
• Best Dressed
• Best Attitude

Booth Awards



Welcome Christopher Buehler of 
ACE HARDWARE



Welcome Joe Work of 
MR. LEVEL CONCRETE 



Welcome 
Melissa 

Obradovic of 
OBOY 

CONSTRUCTION



NEW





And the winners are…



Thanks for joining us and 
see you at the show!


